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Solicit donations for Happiness Library for the west
CNNIC Sta� launched the donation for “Happiness Library, Showing Love in 2012” in March 2012 
at the 50th anniversary of the event of learning from Lei Feng. 
�e donation was initiated by China Population Welfare Foundation and Microso� MNS China, 
and assisted by the family planning association in Zhongguancun. Sta� from CNNIC responded 
and made donations enthusiastically. �ey contributed to 50 primary schools in Yuanlin County, 
Hunan Province to show their care and love for the study and life of teenagers in poverty-stricken 
areas in the middle and western China.�

“Make donations for financially disadvantageous students to 
complete their study”

At the beginning of August 2012, CNNIC carried 
out donations with the theme of “making donations 
for f inancially disadvantageous students to 
complete their study”. This event drew support 
from the platform provided by China Social Welfare 
Foundation – Qingquan Educational Fund. CNNIC 
could directly get in touch with the recipients. A 
total of over RMB 16,000 was collected for four 
impoverished students in Liaoning Province and 
Guizhou Province to help them complete their 
study. 
On August  10 ,  2012,  CNNIC invited high 
school students nationwide funded by Qingquan 
Educational Fund for a visit. Staff members 

communicated closely with these students to make them feel the love and solicitude from the 
society and to convey the love and responsibility of CNNIC.

Internet auditorium paid attention to Internet life of the 
community
Since the launch of Internet auditorium in September 2011, it has provided a number of 
public speech tours to disseminate knowledge on Internet for university students, Internet 
practitioners and webmasters of small and medium-sized websites. In 2012, the targeted 
audiences of the Internet auditorium extended to groups of people in need of knowledge 
about Internet such as senior citizens of communities, left-behind children in rural 
areas and migrant workers. The event received positive social responses. Neighborhood 
committee even sent a thank-you letter a�er the event and invited our volunteers to visit 
again their community and to provide more knowledge on Internet.

�e public lecture held in the central elementary school of Sicheng Town, Lingyun County 
of Guangxi Province in November 2012 won welcome and appraisal from all students and 
faculty members of the school. �e school and the publicity department of Lingyun County 
sent thank-you letters to CNNIC to appreciate the activity and to show their gratitude for 
the Internet auditorium in increasing public welfare for left-behind children in the old 
revolutionary base areas.
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participation in good 
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Celebration of International Children’s Day with students and 
faculty of Chengxin School in Daxing District
Seven volunteers of CNNIC went to Chengxin School in Daxing District to celebrate International 
Children’s Day with students and faculty there on June 1, 2012. On that day, volunteer 
representatives commended 190 outstanding students who won the 2011-2012 CNNIC Scholarship 
and awarded them with presents. 
CNNIC has been sponsoring Chengxin School in Daxing District ever since 2007. CNNIC 
Scholarship was founded to award outstanding students. The website of the school (http://www.
dxhope.cn) was built by CNNIC based on its own advantages to help the school with the publicity 
of public welfare. �e school presented CNNIC with a plaque inscribed with “o�ering �nancial aid 
for education with sel�ess love” to show the gratitude for help.

Successful application for ISOC funding 
program for public welfare
CNNIC applied successfully for the funding program for the 
disadvantageous groups from Internet Society (ISOC) – “Improve 
Teaching Level of Chengxin School in Daxing District in Beijing 
with the Help of Internet”. This was the first time that CNNIC 
obtained financial aid from an international program, and it 
would help improve the image and social influence of CNNIC 
in international Internet community. It also embodied the 
social responsibility CNNIC undertook for the public and the 
community.
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Recycle old computers
For computers that had been used for over five years, their performance would be assessed by 
special so�ware. Parts of good performance would be assembled into o�ce computers for reuse. In 
this way, the use of computer resources was maximized.�

Avoid using paper cups
Entertainment rooms were set up in the o�ce building for sta� members to relax during working 
time. Using disposable paper cups would be detrimental to the environment in the long run. 
Therefore, a high temperature sterilizer was installed in each entertainment room to provide 
sterilization for cups.

Practice paper free o�ce by internal information system
All the sta� members utilize internal information system to circulate and review documents, issue 
regulations and rules and handle routine work, realizing paper free o�ce. For documents for which 
printing is needed, double sided printing is advocated to save papers. 
To effectively reduce travel expenses, external meetings are held in the forms of telephone 
conference and video conference unless face-to-face communication is required.

Low-carbon and Green 
environment management
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�e year of 2013 is a year to further implement the 12th Five-Year Plan. CNNIC will continue to 
ful�ll its responsibility as the national Internet information center and its social responsibility by 
constantly improving itself. 
Service quality will be attached great importance to. CNNIC will proceed to upgrade its national 
domain name service oriented at the users in 2013. On the one hand, to improve the registration 
e�ciency, CNNIC will put much time and e�ort in registration audit and website �ling of national 
domain name, and will, on the basis of the achievements in 2012 and through new technology 
and horizontal cooperation, spare no e�orts to once again shorten the time needed for registration 
and open for use. On the other hand, CNNIC will delve into the application value. It will strive to 
bring into full play the service value of national domain name in traditional service of Internet, new 
technology and new application. Application and cooperation for national domain name will be 
extended to make it more useful and convenient. 
Competence for scientific research will be enhanced further. CNNIC will step up its efforts in 
scientific research on national network fundamental resources in 2013. Scientific research will 
improve the operation and administration of national domain names, give incentives to the 
development of hardware of our network fundamental resources, and win over discourse power in 
emerging technologies in the �eld. CNNIC will also serve the entire industry by drawing upon its 
scienti�c research competence under the New gTLD background. 
Research on Internet will be intensi�ed. CNNIC will improve its capacity in big data analysis on the 
basis of current achievements on Internet research in 2013. CNNIC will give full play to its potential 
and advantages, keep pace with the progress of the society, meet the requirements for social 
development and formulate industrial research reports with better quality and broader contents. 
A platform for international communication will be established with our e�orts. �e 46th ICANN 
spring meeting will be held in Beijing in 2013. As one of the sponsors of the meeting, CNNIC will 
spare no e�ort to hold a successful meeting to enhance friendship, promote cooperation and build a 
signi�cant industrial platform for international communication. 
Looking into 2013, CNNIC will ful�ll the above tasks, serve the users, and meet the requirements of 
the industry and the country. We will make persistent e�orts in public welfare projects and practice 
our concept of social responsibility of “Responsibility to the Country, Bene�ts to the Society and 
Harmony among People”.

Look into the Future

Look into the Future Look into the Future
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Date: April 2012 
Content: Award of Advanced Institution 
Issued by: China System and So� ware Process Improve-
ment Association

Date: December 2012
Content: excellent supervision supporting organization
Issued by: the Operation Supervision and Coordination 
Department of the Ministry of Industry and Information 
Technology

Date: December 2012 
Content: “Two IETF international standards including 
SMTP Extension for Internationalized Multilingual Email” 
dra� ed by CNNIC won the third prize. 
Issued by: China Communications Standards Association

Date: December 2012 
Content: Award of Excellent Member
Issued by: China Communications Standards Associa-
tion

Date: December 2012 
Content: � ank You Letter
Issued by: Online News Coordination 
Bureau of the State Internet Information 
O�  ce

Appendix

Honors of Social 
Responsibility 
awarded to CNNIC 
in 2012
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Appendix

Indexing of GRI Indexing of GRI

Content No. Core index Index

Part I 

Preface 

Series P

P1 Report standard

P1.1 Report timeframe P0
P1.2 Report organization scope P0
P1.3 Release range P0
P1.4 Data explanation P0
P1.5 Reference standard P0
P1.6 Reliability assurance P40
P1.7 Contact person answering the report and its contents and contact P0
P1.8 Report access way and extension reading PO

P2 Speech of executive
P2.1 Statement of organization and social responsibility P1
P2.2 Summary of performance and inadequacy of social responsibility P1

P3 Responsibility model P3.1 Social responsibility model P3-P4

P4 Organizational pro�le

P4.1 Organizational name, property of ownership and headquarters P2
P4.2 Main products and services P2
P4.3 Operating region and operational framework P2
P4.4 Size of organization P29
P4.5 Organizational governance institution P2
P4.6 Board structure Not applicable 

P5 Key performance table
P5.1 Comparison table for social responsibility performance P9/P10
P5.2 Data Sheet for key performance Not available
P5.3 Honor table during report period P37

Part II

Responsibility 

management 

Series G

G1 Responsibility strategy 
G1.1 Concept of social responsibility P4
G1.2 Topic of core social responsibility P4
G1.3 Social responsibility plan P36

G2 Responsibility governance 
G2.1 Governing bodies of social responsibility P4
G2.2 Organizational system of social responsibility P4
G2.3 Management system of social responsibility Not available

G3 Responsibility integration G3.1 Promote supply chain partners to ful�ll their social responsibilities P26/P28
G4 Responsibility performance G4.1 Build index system of organizational social responsibility P4

G5 Responsibility communication 

G5.1 Expectations of stakeholders to the organization and responses P4/P27

G5.2
Internal communication and exchanges for social responsibility involved by organizational 

senior leaders 
P31

G5.3
External communication and exchanges for social responsibility involved by organizational 

senior leaders 
Not available

G6 Responsibility research G6.1 Carry out CSR subject research P31

Part III

Market performance 

Series M

M1 Shareholder responsibility 

M1.1 Management system of investor relations Not applicable 
M1.2 Growth Not applicable 
M1.3 Pro�tability Not applicable 
M1.4 Security Not applicable 

M2 Customer responsibilities 

M2.1 Management system of customer relations P28
M2.2 Promote product / service innovation P12-P17
M2.3 System and measure ensuring transparent tari� Not applicable 
M2.4 Customer satisfaction survey P26-P28
M2.5 Customer satisfaction P26-P28
M2.6 Establish consumer dispute settlement mechanism P27
M2.7 Activity respond to complaint / incident P20/P22
M2.8 Customer complaint resolution rate P27
M2.9 Customer information protection P12/P17

M2.10 Authenticity, reliability and integrity of news or advertising information P18/P19/P25/P27
M2.11 Charges reminding mechanism Not applicable 
M2.12 Mechanism forbidding unhealthy and immoral information P9-P10

M3 Partner responsibility 

M3.1 Social responsibility evaluation and investigation of supply chain Not applicable 
M3.2 Strategy sharing mechanism and platform Not applicable 
M3.3 Procurement responsibility system and (or) policy Not applicable 
M3.4 Integrity management philosophy and system security Not applicable 
M3.5 Concept of fair competition and system security Not applicable 
M3.6 Credit assessment rating Not applicable 

Part IV

Social performance 

Series S�

S1 Government responsibility

S1.1 Law-abiding compliance system P29
S1.2 Law-abiding compliance measures P29/P35

S1.3 Law-abiding compliance training P31

Overview table for the index system of social responsibility report of 
Internet service industry

As a national Internet information center, CNNIC has certain di�erence in its organization property 
and social responsibility with corporations. �erefore, social responsibility standards are referred to 
selectively.
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Indexing of GRI

Content No. Core index Index

Part IV

Social performance 

Series S�

S1 Government responsibility

S1.4 Major law-abiding compliance negative information 无

S1.5 In response to national policy P9-P10

S1.6 Total tax 不适用

S2 Sta� responsibility

S2.1 Compliance with national labor laws and regulations P29

S2.2 Labor contract concluding rate / collective contract coverage rate P29

S2.3 Cover rate of social insurance P29

S2.4 Percentage of employees joining trade union P29

S2.5 Prohibition of forced labor P29

S2.6 Days for annual paid vacation per capita P29

S2.7 Equal employment system P29

S2.8 Proportion of male and female wages and salaries P29

S2.9 Proportion of female managers Not available

S2.10 Employment rate or amount of the disabled employees Not available

S2.11 Occupational disease prevention system Not applicable 

S2.12 Sta� mental health system / measures P32

S2.13 Physical examination and health �le coverage P20

S2.14 Sta� training system P32

S2.15 Sta� training strength P32

S2.16 Sta� career development P32

S2.17 Democratic management and factory a�airs disclosure P31

S2.18 Channel of sta� comments or suggestions conveying to the high-level P31

S2.19 Investment to help needy sta� P29

S2.20 Ensure work-life balance P30

S2.21 Employee satisfaction Not available

S2.22 Sta� turnover rate P29

S3 Community responsibility

S3.1 Assessing the impact of operation on the community Not applicable 

S3.2 Sta� localization policy Not applicable 

S3.3 Localized procurement policy Not applicable 

S3.4 Donation guidelines or donation system P33-P34

S3.5 Total amount of donations (ten thousand Yuan) P33

S3.6 Policies and measures supporting volunteer activities P33-P34

S3.7 Data of employee volunteer activity P33-P34

S3.8 Mechanism preventing Internet addiction Not applicable 

S3.9 Mechanism preventing pornographic information dissemination P7/P9-P10

S3.10 Fighting against spam and network fraud P7/P9-P10

S3.11 Mechanism protecting juveniles P9-P10

Part V

Environmental 

performance 

Series E

E1 Environmental management

E1.1 Establish the concept of environmental protection P35

E1.2 Environment protection training and mission P35

E1.3 Performance of environment protection training P35

E1.4 Green procurement P35

E2 Saving resources and energy

E2.1 Policies and measures supporting renewable energy development Not applicable 

E2.2 Policies and measures supporting recycling economy P35

E2.3 Systems / measures saving electricity in o�ce P35

E2.4 Amount of electricity saved and saving proportion in o�ce Not available

E2.5 Water conservation systems / measures in o�ce P35

E2.6 Amount of water saved and saving proportion in o�ce Not available

E2.7 Systems / measures for saving paper in o�ce P35

E2.8 Amount of paper saved and saving proportion in o�ce Not available

E3 Emission and pollution reduction

E3.1 Actively respond to climate change Not applicable 

E3.2 Greenhouse gas emissions or emission reductions Not applicable 

E3.3 Systems / measures to o�ce waste disposal P35

E3.4 Domestic garbage disposal systems / measures in o�ce P35

Part VI

Postscript 

Series A

�A1� Outlook Planning of organization on social responsibility P36

�A2�
Report 

evaluation

Evaluation of report by social responsibility or industry experts, stakeholders, or professional 

organization 
P40

�A3� Reference index Adoption status of index required to disclose in this guidance P38-P39

�A4� Feedback Reader survey form and reader feedback channels P41-P42

Appendix
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�ird-Party Review

�ird-Party Review

As an important infrastructure builder, operator and manager of China information society, and 
with the vision of developing into a “world-class network information center”, China Internet 
Network Information Center (CNNIC) has established a responsible image by pushing forward 
each aspect of network fundamental resources, protecting users’ interests and public welfare, 
implementing the concept of social responsibility of “Responsibility to the Country, Bene�ts to the 
Society and Harmony among People” into daily operation and daily work, and communicating 
actively with stakeholders. �is is the second year that CNNIC has issued its social responsibility 
report. Structure, content and compiling procedure of the Report have been greatly improved.
    In terms of structure, the Report followed general standards and requirements for international 
social responsibility report. In addition to basic elements for social responsibility report, the 
Report also gave prominence to characteristics in fulfilling the social responsibility of CNNIC. 
�e body of the Report was divided into two parts: to develop with China Internet by undertaking 
the public responsibility and to grow with stakeholders by practicing its special responsibility. �e 
Report disclosed systematically CNNIC’s vision, system, performance and cases in ful�lling social 
responsibility. 
    There were five public responsibilities and five special responsibilities in CNNIC’s social 
responsibility system in the Report. They are “security and reliability of network fundamental 
resources, health and harmony of network environment, application-oriented scienti�c research and 
innovations, conscientious research and professional consulting service, and open & cooperative 
international exchange”, and “win-win development through industrial cooperation, user service of 
premium quality and high e�ciency, work-family balance for employees, community participation 
in good faith and solicitude, low-carbon and green environment management” respectively. �ey 
were comprehensive in content, clear in structure and distinguished in feature. 
    Compiling was prepared in the procedure of “collect topics, review selected topics and determine 
topics”. A�er the completion of compiling, the Report was reviewed by a third-party by invitation. 
�e procedure for the compiling of the “Report” became more standard and ensured the quality and 
responsiveness. 
    In general, it is an excellent social responsibility report featuring reasonable structure, 
comprehensive content, and standard compiling procedure. To further improve the quality 
of the Report, it is suggested that CNNIC disclose more substantial topics and improve the 
comparativeness of data and the balance of information.

Research Center for Corporate Social Responsibility Chinese Academy of Social Sciences
December 28, 2012

Appendix

Research Center for Corporate Social Responsibility Chinese Academy of Social Sciences
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To continuously improve the work of China Internet Network Information Center (CNNIC), we 
hope to get your feedback, which is very important for us to improve and enhance working quality. 
We hope you will take your time to give valuable advices for our work and the report.

Reader Feedback Form
How do you think about our work on public interest activities?

Your information
Name Organization

Tel E-mail

Your comments
How do you think about our work on public interest activities?
□ Very good □ Good □ General □ Bad □ Very bad

□ Other suggestions or comments, please specify:

Are you willing to participate in public interest activities with CNNIC? If you do, which of the following activities would 
you like to participate in?�

□ Internet knowledge 
popularization   

□ Network service for 
traditional enterprise

□ Open research on 
Internet technology

□ Create a healthy 
and orderly Internet 
environment

□ Participate in Internet 
special investigation 
research

□ Other suggestions or comments, please specify:

How do you think about our work on promoting the development of national ccTLD?�
□ Very good □ Good □ General □ Bad □ Very bad

□ Other suggestions or comments, please specify:

How do you think about our work on helping the growth of Internet industry / enterprises?
□ Very good □ Good □ General □ Bad □ Very bad

□ Other suggestions or comments, please specify:

How do you think about our work on participating in international Internet community activities to promote 
international Internet position?
□ Very good □ Good □ General □ Bad □ Very bad

□ Other suggestions or comments, please specify:

How do you think about our work on serving Internet users?
□ Very good □ Good □ General □ Bad □ Very bad

□ Other suggestions or comments, please specify:                                                                                               

Which �eld do you expect to cooperate with CNNIC in the future?�

□ Open research    □ Technology research 
and development □ Security safeguard □ Statistical investigation □ International exchange

□ Public interest activity       □ Others, please specify:

What is your advice and suggestion to CNNIC’s work in ful�lling its social responsibility?

What is your advice for CNNIC public interest activities?

Please give your opinion and advice on other work of CNNIC:

Reader Feedback 
Form
Comments and suggestions 
on our work to ful�ll social 
responsibility

Appendix
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Reader Feedback Form
Comments and Suggestions to the Report

Your opinion on the report in general

□ Very good □ Good □ General □ Bad □ Very bad

Information disclosed in the report is

□ Very rich □ Rich □ General □ Not su�cient □ Little

Information quality disclosed in the report is

□ Very high □ High □ General □ Low □ Very low

Your opinion on the structure of the report

□ Very reasonable □ Reasonable □ General □ Bad □ Very bad

Your opinion on the layout of the report

□ Very reasonable □ Reasonable □ General □ Bad □ Very bad

Please give your opinion and suggestions for the social responsibility report released by China Internet Network 
Information Center

Contacts: 
Public Relations Department, China Internet Network Information Center 
Postal Address: 4 South 4th Street, Zhongguancun, Haidian District, Beijing 
Postal Code: 100190
E-mail:  pr@cnnic.cn

R e a d e r  Fe e d b a c k 
Form
Comments and Suggestions 
to the Report

附录




